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Safe Harbor Statement

Our discussion may include predictions, estimates and other

information that might be considered forward-looking. While

these forward-looking statements represent our current

judgment on what the future holds, they are subject to risks and

uncertainties that could cause actual results to differ materially.

Undue reliance should not be placed on any forward-looking

statements, which reflect our opinions only as of the date of this

presentation. We undertake no obligation to update them.
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21Q2Financial Results
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18,559

22,805

0

5,000

10,000

15,000

20,000

25,000

Q2-2020 Q2-2021

4,654
5,251

0

1,000

2,000

3,000

4,000

5,000

6,000

Q2-2020 Q2-2021

300 301

0

50

100

150

200

250

300

350

400

Q2-2020 Q2-2021

Q2 Revenues - YoY Q2 Gross Profit - YoY Q2 Net Income- YoY

+ 22.9% + 10.6% + 0.4%
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21H1Financial Results

(NT$M)
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H1 Revenues - YoY H1 Gross Profit - YoY H1 Net Income- YoY
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21Q2 Performance by Business Segment and Region

Revenues - Business Segment Revenues - Region
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